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Local Industrial Strategy objectives

ÅTo identify how Hertfordshire can make the most impact on UK productivity and set a 

roadmap for a generation

ÅTo showcase Hertfordshireôs potential by building on the cutting-edge innovation already 

taking place within our borders



Stakeholder engagement 

Series of Hertfordshire-wide events, roundtables, news 
bulletins, B2B PR, local briefings and wider South East 

discussion forums/panels 

A clear route to success

Public awareness campaign to tell the Hertfordshire óstoryô

Multi-media format to maximise engagement and provoke 
discussion/debate

Sharing the economic evidence base 

A robust evidence base that maps out specific opportunities and 
challenges; builds on strengths and addresses weaknesses

https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/744544/local-industrial-strategies-policy-prospectus.pdf


Setting out the ambition

Annual Conference: March 2018

ÅLaid the groundwork for a Local Industrial Strategy that showcases the countyôs potential

ÅFeatured an inspiring panel of industry experts from Ocado, Royal Veterinary College, BRE 

and Cell & Gene Therapy Catapult

ÅOver 230 delegates registered, ensuring the voice of business shapes the Local Industrial 

Strategy (LIS) development process 

ÅTimed to coincide with launch of Hertfordshire Science Partnership (an example of the LIS 

in action) by Business Secretary Richard Harrington: endorsement from HMG from outset

ÅSignificant spike in audience engagement and positive inbound messages on social media



Annual Conference: March 2018



Building on our evidence base

Skills & Labour

Market Review 2018

Brexit and Hertfordshire

https://www.hertfordshirelep.com/media/5954/eoe-sia-report-final-140917.pdf
https://www.hertfordshirelep.com/media/7538/hertfordshire-business-productivity-survey-2019.pdf
https://www.hertfordshirelep.com/media/7128/loss-of-employment-space-in-hertfordshire-february-2019.pdf
https://www.hertfordshirelep.com/media/7210/hlep-economic-outlook-2018.pdf
https://www.hertfordshirelep.com/media/6326/grand-challenges-for-hertfordshire-2018.pdf
https://www.hertfordshirelep.com/media/5417/hertfordshire-lep-sep-report-interactive.pdf
https://www.hertfordshire.gov.uk/media-library/documents/environment-and-planning/planning/hertfordshire-infrastructure-and-funding-prospectus-2018-2031.pdf
https://www.hertfordshirelep.com/media/7047/skills-labour-market-review-2018.pdf
https://www.hertfordshirelep.com/media/7794/social-enterprise-trading-in-hertfordshire.pdf
https://www.hertfordshirelep.com/media/6882/brexit-hertfordshire-2018.pdf


Laying the groundwork

State of the Economy: November 2018

ÅPresented the economic evidence that will underpin the countyôs Local Industrial Strategy

ÅWider socio-economic trends set out by panel of economic and industry experts

ÅLaunch of the Hertfordshire Business Productivity survey and óHertfordshire Conversationô, 

comprising a series of forums, briefings and roundtables to capture stakeholder views

ÅHigh levels of audience engagement with event sold out weeks in advance 

ÅOver 160 delegates with good representation from public, not-for-profit and private 

sectors; major spike in engagement and positive inbound messages across social media

ÅContinued interest from HMG ïevent cited as óexcellentô in Hertfordshire LEPôs Annual 

Performance Review 2018



State of the Economy: November 2018


